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=memaet COMpuUter TakeBack Campaign to
Release Annual Computer Report Card

Ranking Computer Companies

According to Environmental Performance
National Grassroots Coalition to Push State
Computer Recycling Legislation
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Clean Computer Campaign
%« Report Card Categories

e Product Stewardship

e Water

e Energy

e Hazardous/Toxic Chemicals
e Suppliers

e Occupational Health

e |[nternational Standards

e Information Accessibility
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Consumer Product Leaders
s‘ﬁ"d

Part 1 of 3

Company name Total Percent of

Points Total
Canon (J) 55 63.2%
IBM (USA) 51 58.6%
NEC (J) 49 56.3%
Mitsubishi (J) 44 50.6%
Sony (J) 43 49.4%
Fujitsu (J) 43 49.4%

Toshiba (J) 41 47.1%
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Consumer Product Middlers

s;‘_'_d Part 2 of 3

Company name Total Percent of
Points Total
Matushita (J) 40 46.0%
Sharp (J) 38 43.7%
Motorola (USA) 33 37.9%
Sanyo (J) 33 37.9%
Philips (E) 32 36.8%
Hewlet Packard (USA) 32 36.8%

Hitachi (J) 32 36.8%
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Consumer Product Laggards

\I(J Part 3 of 3

Company name Total Percent of
Points Total

Apple (USA) 31 35.6%

Compaq (USA) 31 35.6%

Epson (J) 27 31.0%

Oki (J) 24 27.6%

Dell (USA) 19 21.8%

Samsung (K) 16 18.4%

LG Goldstar (K) 0 0%
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Company

HP

Apple

IBM

Compaqg

Motorola

Dell

sSun Microsystems
Lucent

Texas Instruments
Intel

Komag

US Companies

Score
17

15

13

10

10

9
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Company
Quantum
National Semi
Agilent
Flextronics
Harris
Solectron

AMD

Applied Materials
Maxtor

Seagate

Silicon Graphics

Product Stewardship

Score
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Product Stewardship

\L(J Japanese & European Companies

Japanese Co’s Score Japanese Co’s  Score

Fujitsu 18 Epson 11
Cannon 16 OKi 8
Mitsubishi 16 Kyocera 3

NEC 16 Sumitomo Electric 1
Hitachi 15

Matsushita 13 European Co’s  Score
Sharp 13 Siemens 10
Sony 13 Philips 9
Sanyo 12 ST Microelectronics 7

Toshiba 12
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Computer TakeBack
e/ Campaign

The goal of the Computer TakeBack Campaign Is
to protect the health and well being of
electronics users, workers, and the
communities where electronics are produced
and discarded by requiring consumer
electronics manufacturers and brand owners to
take full responsibility for the life cycle of their
products, through effective public policy
requirements or enforceable agreements.
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Computer TakeBack
Campaign

Shifting the costs for managing discarded
computers and electronics to brand owners
and producers creates a powerful market
Incentive to improve product design and

rec
res
pro

uce the use of toxic materials. The policy
ponse to America’s e-waste crisis must
tect the public health, the environment,

ano
the

taxpayers by promoting clean design and
environmentally superior management of

discarded products.
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\?‘J Green Design Index

Information on eco-labeling

What is eco-labeling?
Eco-label Comparison for Desktop Computers
Eco-label Comparison for Laptop Computers

Available Equipment

CFC-Free Equipment

Lead-Free Equipment

Halogen-Free Equipment

Mercury-Free Flat Panel Lamp by Sylvania
List of TCO-labeled CRT Monitors

List of TCO-labeled Flat Panel Displays

http://www.svtc.org/cleancc/greendesign/index.html



http://www.svtc.org/cleancc/greendesign/ecolabel.htm
http://www.svtc.org/cleancc/greendesign/ecodesktop.htm
http://www.svtc.org/cleancc/greendesign/ecolaptop.htm
http://www.svtc.org/cleancc/greendesign/cfcfree.htm
http://www.svtc.org/cleancc/greendesign/leadfree.htm
http://www.svtc.org/cleancc/greendesign/halofree.htm
http://www.svtc.org/cleancc/greendesign/planon.htm
http://www.svtc.org/cleancc/greendesign/tco_crt.htm
http://www.svtc.org/cleancc/greendesign/tco_flat.htm
http://www.svtc.org/cleancc/greendesign/index.html
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Soclally Responsible
b o Investment

Building on the 2002 shareholder resolutions filed
by Calvert Investments against the largest U.S.
computer manufacturers, the Campaign has
partnered with socially responsible investment
firms, individual investors, and institutional

Investors to make the business case for a market-
based solution.

http://www.computertakeback.com/corporate_accountability/index.cfm
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http://www.computertakeback.com/corporate_accountability/index.cfm
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Soclally Responsible
b o Investment

2002 Shareholder Resolutions

e In 2002, Calvert Investments filed shareholder
resolutions against the six major US computer
manufacturers -- HP, IBM, Dell, Apple, Compaqg, and
Gateway -- requestlng preparatlon of a report
outlining the company's individual feasibility of
addressing the e-waste problem through take back
programs. Votes at HP and Gateway garnered
approximately 8% of the outstanding shares. Dell
and Apple agreed to prepare the requested report,
canceling the resolution.
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Computer TakeBack
Campaign Platform

e Financial Responsibility

e Infrastructure Development

e Stop Hazardous Waste Exports
e Taxpayer relief

e Community Re-investment

e Internalize Costs

e Recycling Goals
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\5*; ¢ Make 1t Clean

e Adopt the Precautionary Principle

e Phase-Out Hazardous Chemicals

e Proper Handling of Hazardous Materials
e Design for the Environment

e Closed-loop recycling

e Zero Waste
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\_; ¢ Fair Labor Practices

e Protect Workers
e Fair Pay
e Right to Organize
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